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BEIJING - Luxury market observers say that China, the 
world's largest market, looks likely to continue to make 
up for the weaker demand elsewhere.
Today, Chinese shoppers account for nearly half of the 
global luxury market, providing an invaluable demand to 
brands in every segment. Data from Fortune Character 
Institute, a Shanghai-based luxury research consultancy, 
show China's luxury spending in 2015 totaled $16.8 
billion, up 9 percent, year on year.

savvy younger generation shoppers are emerging as the 
new target market.
"The Chinese customer is becoming a lot more global," 
said Andrew Keith, president of Lane Crawford, the 
high-end fashion retailer headquartered in Hong Kong. 
"There's a real thirst for newness."

from visibly branded goods to a focus onquality.
"Our research found that 39 percent of wealthy Chinese 
think the logo is no longer the priority,"said Tina Zhou 
of the Fortune Character Institute. "Now they buy 
luxury goods for their own enjoyment. Niche high-

end brands as well as bespoke products, as a result, are 
becoming new drivers of luxury consumption."
Keith said women's wear is the fastest-growing portion 
of the company's mainland China business, accounting 
for 50 percent of sales.

Chinese consumers spent 1.2 trillion yuan ($183 
billion) abroad last year, with the goods they bought 
ranging from luxuries to daily necessities, according to 
a luxury-market consultancy.
More than 60 percent of the consumers bought luxury 
products — including handbags, cosmetics and mobile 
gadgets — spending $116.8 billion on such goods, the 
Beijing-based Fortune Character Group said.

This accounted for 46 
percent of global luxury 
sales, the company 
added.
According to the 
Ministry of Commerce, 
Chinese consumption 
power overseas grew on 
average by 27.8 percent 
annually between 2005 
and last year, doubling 
such power in the 
domestic market.
Jiang Yiyi, director 
of the China Tourism 
Academy's International 
Tourism Development 
Institute,said, 
"Convenient traveling 
conditions, the 

appreciation of the yuan and attractive foreign retail 
and tourist markets pushed Chinese to buy more foreign 
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products in both physical stores and online shops."

Chinese tourists went abroad last year and their 
spending comprised at least 12 percent of global 
consumption.
In comparison, slowed domestic consumption remains 

a concern for the central 
government.
The country's consumer 
market was generally 

slightly, seeing low 
spending levels at the 
start of last year before a 
rebound toward the end.
Retail sales of consumer 
goods last year reached 
30.1 trillion yuan, a year-

on-year rise of 10.7percent and 0.2 percentage points 

Ministry of Commerce.
Li Jian, a senior researcher at the Chinese Academy 
of International Trade and Economic Cooperation, a 
ministry think tank, said that if one-third of current 

market, China's retail sales of consumer goods would 
have risen by at least 1 percentage point.
However, prices of imported goods remain high in 
comparison with overseas markets.
Research by the China Chamber of International 
Commerce on the development of the country's 
consumer market last year found that the prices of 37 
high-end consumer goods were between40 percent and 
68 percent higher than for the same products in the 
United States, France and Germany.
The goods included watches, electronic products, wine, 
clothing, suitcases and handbags. (Courtesy http://
www.chinadaily.com.cn)

Leading Chinese e-commerce companies said they 
won't increase the prices of imported items in the 
short term, though a new policy, which took effect on 
Friday, raised tax rates on popular items such as food 
and baby products.

Alibaba Group Holding Ltd said food, baby products 
and health care products will be subject to heavier 
taxes after the adjustment.

"But many overseas brands and retailers on our 
platform don't have plans to raise prices in the short 
term so that consumers can gradually adapt to the 
change."

The Ministry of Finance published on Thursday a list 
of more than 1,100 imported items that will be subject 

to the new tax policy.

Among them are food, baby products, home 
appliances, cosmetics, clothing and shoes, items that 
Chinese consumers tend to purchase online.

The government unveiled the new tax policy last 
month which analysts said will increase the tax burden 
on low-end products while lower the tax rate for some 
premium items such as cosmetics.

The move is the government's latest effort to create 
a level playing field for online and off line sellers of 
imported goods, as currently retail goods purchased 
online are enjoying tax rates that are lower than those 

on other imported goods.
Mia.com, an e-commerce site dealing in imported 
baby and mom products, said on Friday that 
according to the new policy, consumers need to pay an 
extra tax rate of 11.9 percent for infant formula.
"But we will not raise the prices. Instead, we will cover 

the increased cost for our consumers," Liu Nan, CEO 
of Mia, said. But Liu declined to say whether this is a 
short-term solution or a long-term policy.

According to the company, orders for infant formula 
and paper diapers have surged recently as consumers 
are rushing to stock up products before prices go up.

Kaola.com, a shopping platform run by online gaming 
services provider Net Ease Inc, said the company has 
in stock infant formula worth dozens of million yuan 
and will sell them at current prices.

The tax revamp comes amid a cross-border 
e-commerce boom in China as the growing middle 
class increasingly desires products of higher quality.

Tan Naixun, an analyst at Beijing-based Internet 
consultancy Analysys International, said overseas 
shopping agents will benefit from the tax adjustment.

"The new policy does not apply to overseas shopping 
agents, so their products are now, in fact,subject to 
lower tax rates than those sold on e-commerce sites."

Liu Xiaoyan, a 33-year-old programmer in Hunan 
province, has a 1-year-old son. She said: "I will 
definitely turn to overseas shopping agents if products 
become more expensive on e-commerce sites." 
(Courtesy www.chinadaily.com.cn/business)

Chinese spent $184 billion overseas in 2015, with over 60 percent going 
to luxury goods. [Photo/Xinhua]

A customer buys imported goods at the Tmall cross-border O2O 
experience center at the China(Tianjin) Pilot Free Trade Zone. [Photo/

Xinhua]

Online Sites In China Won't Pass New
Taxes On To Consumers -- For Now 

A model poses on the catwalk during a 
wedding gown design contest as part 
of the China Spring/Summer Fashion 

Week in Beijing. The fashion week 
attracted 35 designers from Europe 

and Asia. [Xinhua]

A employee puts a handbag on the 
display shelf in a store in Hangzhou, 
Zhejiang in May 18, 2013. [Photo/IC]

Fujian Pilot Free Trade Zone is looking to improvements in innovation, 
March 6, 2015. [Photo/IC] 
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