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WASHINGTON (Reuters) - Jimmy Tosh, who runs a 
multi-million dollar hog and grain farm in Tennessee, is a 
lifelong Republican. He is pro-gun, supports lower taxes 
and agrees with most of Republican President Donald 
Trump’s agenda.
He is also spending his money to help defeat Trump in 
November’s election.

“I agree with 80% of the things he does; I just cannot stand 
a liar,” Tosh, 70, said of Trump.

Explainer: Why Election Day could be just the start of a 
long battle over the U.S. presidency
Ahead of U.S. election, China braces for rocky ride, poten-
tial change
Tosh is one of a growing number of wealthy conservative 
Americans who say Trump is a threat to democracy and 
the long-term health of the Republican Party. They are 
actively supporting his Democratic opponent in the Nov. 3 
vote, former Vice President Joe Biden.

Several billionaire and millionaire donors to The Lincoln 
Project, the most prominent of Republican-backed groups 
opposing Trump’s re-election, told Reuters that elected Re-
publicans should also be punished for enabling him. Some 
even support the ouster of vulnerable Republican senators 
to hand control of the chamber to Democrats.

FILE PHOTO: 
U.S. President 
Donald Trump 
speaks about the 
administration’s 
plan for reopening 
schools during a 
coronavirus dis-
ease (COVID-19) 
news briefing at 
the White House in 
Washington, U.S., 
July 23, 2020. 
REUTERS/Kevin 
Lamarque

Their money has fueled an unprecedented campaign from 
members of a sitting president’s own party to oust him from of-
fice. This is a sign that Trump has alienated some Republicans, 
most recently with his response to the coronavirus pandemic 
and nationwide protests over police brutality against Black 
Americans.

The ultimate impact of these actions remains to be seen in a 
country so deeply polarized. The “Never Trump” Republicans 
failed to stop his ascent in 2016 and became marginal figures 
as Trump came to dominate the party during his presidency. 
But this year could be different, some strategists from both 
parties said.

“The distinction in 2020 that we didn’t see in 2016 is the 
amount of money backing their efforts and their size,” said 
Karen Finney, a Democratic strategist and a spokesperson for 
Hillary Clinton’s 2016 presidential campaign.

“The number of people willing to go public about Trump and 
put serious money behind beating him — I don’t think we’ve 
seen an effort on this scale.”

Besides The Lincoln Project, several Republican-backed 
groups have been formed in recent months to support Biden 
including 43 Alumni for Biden, a super PAC involving hun-
dreds of officials who served in Republican President George 
W. Bush’s administration, and a coalition of former Republican 
national security officials.

Others are skeptical, noting that Trump is vastly outraising and 
outspending the Never Trump groups and still enjoys nearly 
90% support among Republicans. In June alone, Trump’s cam-
paign raised $55.2 million, compared to the $20 million that 
The Lincoln Project has raised since its formation in Decem-
ber.

Yet in a close election, even peeling away a sliver of wavering 
Republicans and some independents could make a difference, 
analysts said.
Tosh, who has given $11,000 to The Lincoln Project 
after seeing one of their ads attacking Trump, said he 
might give to other Republican-led groups too.
“I made the decision I will not support a Republican candidate 
in an election until Trump is gone,” he said.
Other top individual donors to The Lincoln Project include 
Christy Walton, the Walmart heiress who has mainly given to 
Democratic candidates in recent years; hedge fund billionaire 
Andy Redleaf, who sits on the board of visitors at the conser-
vative Federalist Society; and Sidney Jansma Jr., an oil and gas 
executive from Michigan and a frequent donor to Republican 
candidates and causes.
The Lincoln Project ads have attacked Trump over his response 
to economic and health crises and racial tensions, targeting 
wavering Trump voters and independents.
Democratic ad maker Jimmy Siegel who worked on Clinton’s 
2008 campaign, said some of the spots, viewed by millions, 
could be persuasive to “teetering” Republicans on the fence.
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For many people stuck in lockdown, so-
cial media is their best outlet for staying in 
contact with the world. As the coronavirus 
pandemic continues to spread, fear of the 
illness remains high. Unfortunately, a new 
study finds that fear is turning into anger 
as the global community anxiously waits 
for a cure.
Researchers at Nanyang Technological 
University are studying the shift in emo-
tions being expressed on Twitter during 
the pandemic. Their analysis of more than 
20 million tweets finds nearly 60 percent 
of online reaction expressed fear and un-
certainty about the virus in January amid 
the start of the pandemic.
Since then, fearful tweets continue to drop 
while messages expressing anger are on 
the rise. The study in JMIR Public Health 
& Surveillance adds angry coronavi-
rus posts made up nearly 30 percent of 
Twitter reaction on March 12. That is the 
same day the World Health Organization 
officially declared COVID-19 a global 
pandemic.
Quarantine is getting on people’s nerves

The NTU team says this shift reflects 
growing frustration with national quaran-
tines; as people express anger over their 
isolation and social seclusion. Govern-
ments must do a better job of commu-
nicating with the public to keep these 
frustrations from boiling over.
“The rapid evolution of global COVID-19 
sentiments within a short period of time 
points to a need to address increasing-
ly volatile emotions through strategic 
communication by government and 
health authorities, as well as responsible 
behavior by netizens before they give rise 
to ‘unintended outcomes,’” Professor May 
O. Lwin says in a university release.
Lwin suggests not addressing the public’s 
anger can lead to growing mistrust of 
how officials are handling the emergency. 
Belief in false news reports found online 
is also likely to rise, hindering global 

recovery efforts.

COVID-19 & emotional keywords
The NTU study tracks tweets including four basic 
keywords: Wuhan, corona, nCov, and covid. It then 
categorizes them according to the emotions they 
display — either anger, fear, joy, or sadness.
Lwin says the tweets early in the pandemic, mostly 
expressing fear, commonly mention a “first case” 
and “outbreak.” Many of the early tweets also 
express a feeling of xenophobia, using the words 
“racist” and “Chinese people.”
As the outbreak intensified in March, social media 
reaction transformed into unrest regarding the 
shortages in antibody tests and medical supplies. 
The tweets also express strong feelings about the 
rising death toll, using phrases like “test shortages,” 
“stay home,” and “uncounted,” and many swear 
words.

“Although the data looks at only public tweets 
surrounding the four selected keywords, the results 
are sufficient to start a conversation about possible 
issues arising from the pandemic at present,” the 
professor at NTU’s Wee Kim Wee School of Com-
munication and Information explains.
Signs of joy, a ray of hope
Although researchers say over a fifth of tweets 
about COVID-19 are now angry ones, they note 
that feelings of joy and gratitude are also rising.
The analysis reveals tweets expressing joy have 
nearly equaled fearful tweets as of May. These 
social media users are talking about national pride 
and community spirit. They use words like “good 
news” and “feel good” as more people recover 
from the illness. In Singapore, the study finds many 
of these comments revolve around resilience to 
COVID-19 and celebrating heroic or kind acts.
The study authors plan to follow up by looking at 
emotional trends in specific countries. (Courtesy 
For many people stuck in lockdown, social media 
is their best outlet for staying in contact with the 
world. As the coronavirus pandemic continues to 
spread, fear of the illness remains high. Unfor-

tunately, a new study finds that fear is turning into anger as the global community 
anxiously waits for a cure.
Researchers at Nanyang Technological University are studying the shift in emotions 
being expressed on Twitter during the pandemic. Their analysis of more than 20 
million tweets finds nearly 60 percent of online reaction expressed fear and uncertainty 
about the virus in January amid the start of the pandemic.
Since then, fearful tweets continue to drop while messages expressing anger are on the 
rise. The study in JMIR Public Health & Surveillance adds angry coronavirus posts 
made up nearly 30 percent of Twitter reaction on March 12. That is the same day the 
World Health Organization officially declared COVID-19 a global pandemic. (Courte-
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Global Frustration: Online Sentiments About 
COVID-19 Have Turned From Fear To Anger
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CORONAVIRUS DIARY

Today I presided over the July board
meeting of the International
Management District. We also welcomed
three new board members including
Asian, white and Latino - all of us really
representing the diversity in our
community.

The Houston city council also passed a
resolution to reappoint the full board until
July 2023 for another three years. Mayor
Turner also really appreciates our
service to the District.

Since the cornoavirus has attacked our
community and because our district has
sixty-one apartment complexes and
more than thirty shopping centers, we
are one of the real disasters in the city of
Houston. Since the beginning of the

coronavirus crisis, we have spent almost
one hundred and fifty thousand dollars to
buy food, computers and masks to help
needy families.

In today’s meeting we also discussed
sanitizing all the apartment complexes
and shopping centers and the setting up
of Emergency poles in our district. In the
meantime, we also donated a new car to
the local police station for their patrols.

I felt kind of sad today because the
pandemic is still very serious around the
nation. The confirmed number of cases
is now over four million and more than
140,000 people have lost their lives. A
lot of small businesses are facing the
loss of their business. Some of them
already have closed their doors.

As chairman of International District
along with my board members, we are
all trying our best to help the community.
We all team up as brothers and sisters to

overcome our challenges no matter
where we came from. We are in the
same family. This is really the
AMERICAN Spirit.
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Teddy bears are located on the tables to maintain social distancing measures at 
Jaso Bakery restaurant during the start of the gradual reopening of commercial 
activities in Mexico City. REUTERS/Edgard Garrido    

A COVID-19 patient reacts after being tested inside a field hospital built on a soccer stadium 
in Machakos as cases continues to rise in Kenya. REUTERS/Baz Ratner  

TERS/Adrees Latif  

Teacher Maura Silva, who created a “hug kit” using plastic covers, embraces her student Yuri 
Araujo Silva at Yuri’s home in the 77 Padre Miguel slum in Rio de Janeiro, Brazil. REUTERS/
Pilar Olivares    
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Police use a water canon to disperse restaurant workers protesting against coronavirus lockdown regula-
tions in Cape Town, South Africa. REUTERS/Mike Hutchings  

Mothers protest against racial inequality and police violence in Portland, Oregon. REUTERS/Cait-
lin Ochs

Crew members remove the Christopher Columbus statue from the Grant Park in 
Chicago, Illinois. REUTERS/Kamil Krzaczynski  

MORE

Federal law enforcement officers fire at protesters and form a line on a public street during a 
demonstration against police violence and racial inequality in Portland, Oregon. REUTERS/
Caitlin Ochs

U.S. President Donald Trump catches a ball while hosting youth baseball players at the White House, on opening 
day for Major League Baseball, in Washington.  REUTERS/Kevin Lamarque
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